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Ricoh Group Outline
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President and CEO
Ricoh Company, Ltd.

Yoshinori "Jake" Yamashita

Ricoh Company, Ltd.

February 6, 1936

Yoshinori “Jake” Yamashita

135.3 billion yen 

3-6, Nakamagome 1-chome, Ohta-ku, Tokyo, Japan

Capital

Founded

Group 
Headquarters

President and 
CEO

*as of March 31, 2022

*as of March 31, 2022

Ricoh Group Consolidated

*Year ended March 31, 2022

78,360

1,758.5 billion yen 

224

Sales

Number of 
Companies

Number of 
Employees
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Our Vision for 2036
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Fulfillment is a sense of satisfaction, achievement, and self-realization gained through work.

The Ricoh Group will continue to be a company that helps people attain fulfillment.

Fulfillment through Work
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Ricoh Way
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Founding Principles

The Spirit of Three Loves  by Kiyoshi Ichimura, Founder

Founder
Kiyoshi Ichimura

Mission

We are committed to providing 
excellence

to improve the quality of living and to 
drive sustainability.

Vision

To be the most trusted global company. 
Values

CUSTOMER-CENTRIC
Act from the customer's perspective

PASSION
Approach everything positively and purposefully

GEMBA
Learn and improve from the facts

INNOVATION
Break with the status quo to create value without limits

TEAMWORK
Respect all stakeholders and co-create value 

WINNING SPIRIT
Succeed by embracing challenges through 
courage and agility

ETHICS AND INTEGRITY
Act with honesty and accountability

“Love your neighbor”
“Love your country”
“Love your work”
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Business domains
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Telecommuting package that makes it easy
to deploy a teleworking environment

Thermal transfer ribbon 
used in apparel care label

RICOH THETA SC2 
360° camera

RICOH MH5320/5340
industrial inkjet printhead

RICOH IM C6000 
color laser MFP

RICOH Digital Services

Office Services and Office Printing
(sales) 

Solutions for people working in offices and remotely

Solutions for frontline workers

Value provided 

RICOH Digital Products

Office Printing
(development, production and OEM) 

Edge devices connecting workers

Manufacturing that supports digital services

Value provided 

RICOH Graphic Communications

Commercial Printing and Industrial Printing

Solutions for printing site workers

Value provided 

RICOH Industrial Solutions

Thermal Media and Industrial Products

Solutions for manufacturing, logistics, 

and industry workers

Value provided 

RICOH Futures

Smart Vision, healthcare, and environment
(new materials and energy harvesting) New businesses

Creating new businesses to resolve social issues

Value provided 
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Percentage of Overseas Sales

Sales (by region)
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Europe, Middle East and Africa

25.6%

450.1 billion yen

59.9%
(FY2021)

Overseas Sales
(FY2021)

1,053 billion yen

Other

9.1%

159.5 billion yen

The Americas

25.2%

443.6 billion yen

Japan

40.1%

705.2 billion yen

Global Total Sales

1,758.5 billion yen
(FY2021)
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Total number of employees
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Europe, Middle East and Africa 

20.1%

15,729

Asia Pacific

18.5%

14,529

The Americas

23.8%

18,648

Japan

37.6%

29,454
Total number of 

employees
(as of March 31, 2022)

78,360
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Sustainability Initiatives

72022/10/19

Robust 
management 
infrastructure

2
Resolving social 
issues through 
business

1 Social 
contribution

3

Leveraging the power of business with the following three approaches to materialize social sustainability. 
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Seven Material Issues (important social issues)
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People
(Sustainable Society)

Planet
(Sustainable Environment)

Robust management infrastructure

Stakeholder Engagement Open Innovation

Zero-Carbon Society

Circular Economy

Creativity from Work

QOL Enhancement

Prosperity
(Sustainable Economy)

Resolving social issues through business

In the two areas of “Resolving social issues through business” and “Robust management infrastructure", we identified 
seven material issues (important issues) and set 17 ESG goals linked to each materiality.

Diversity and Inclusion
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Basic Approach to Sustainability
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SBT1.5 Degrees-Aligned Target
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Our Situation in FY21
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Scope1 and 2 Reduction Scenario
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Reduce Scope2 CO2 with Renewable Electricity
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Initiatives
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Initiatives
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Initiatives
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Governance
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https://www.ricoh.com/about/integrated-report/
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